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5G: The next wave
Biggest 5G study to date representing 1.7 billion consumers globally 
and 35 million consumers in Italy

Central and 
Latin America:
Argentina 
Brazil
Chile 
Colombia 
Mexico 
Peru

North America:
Canada 
United States

Europe: 
Belgium 
Finland 
France 
Germany 
Greece

Ireland 
ITALY
Portugal 
Romania 
Spain

Middle East
and Africa:
Algeria
KSA
Oman
Qatar
South Africa 
UAE

Sweden 
Switzerland 
United Kingdom

Asia: 
India 
Indonesia 
Japan
Mainland China 
Malaysia 
Singapore 
South Korea 
Taiwan 
Thailand

Oceania:
Australia

37 markets

With commercial 5G eMBB (34)

Without commercial 5G eMBB 
by Q1 2022 (3)

Source: Ericsson ConsumerLab, 5G: 
The next wave, 2022

49,100
From April to July 2022, 
interviews were held with 
49,100 consumers across

37 markets

11,000
A total of 11,000 active 5G 
users in 5G markets gave 
their views

3MN
This study reflects the views 
of 3 million Italian 5G users

3MN
This study reflects the views 
of 3 million Italian 5G users

1,100
A total of 1,100 active 5G 
users in Italy gave their views



6 key trends toward the next wave of 5G

25% of users in Italy still intend to 
upgrade to 5G in the next 12 months.

8 out of 10 existing 5G users 
despite rising costs are 

not willing to go back to 4G.

Base: Smartphone users aged 15–69 in Italy
Source: Ericsson ConsumerLab, 5G - The next wave, 2022 
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5G pushes up usage of enhanced 
video and cloud gaming. In Italy, 

there are 1.5 times as many 5G users 
in 2022 vs 2020 engaging with 

more than three digital services. 
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In Italy, 37% of 4G users say 
they will start or increase using AR 

applications in real-world 
once sign up for 5G. 

91% of 5G users consider innovative 
5G experiences to be important 

inclusion on their MBB plans. 

5G pushes up usage of enhanced 
video and cloud gaming. In Italy, 

there are 1.5 times as many 5G users 
in 2022 vs 2020 engaging with 

more than three digital services. 



Willingness to upgrade to 5G

Base: Smartphone users aged 15–69 in ITALY
Source: Ericsson ConsumerLab, 5G - The next wave, 2022 

25%
The intended timescales could be 
impacted by fears of inflation and high 
prices, 25 percent of users in Italy still 
intend to upgrade to 5G in the next 12 
months.

83%
Around 8 in 10 existing 5G users in Italy say 
that despite rising costs they are not willing 
to go back to 4G.



5G adoption goes beyond early adopters 
when 5G-penetration reaches 15%

5G-uptake within population (%)
Base: Smartphone users aged 15–69 in 37 markets
Source: Ericsson ConsumerLab, 5G: The next wave, 2022 

15%
When 5G penetration reaches 
approximately 15 percent, the 
next wave of users emerges. 
These are mainstream tech 
adopters who are less 
forgiving, value conscious 
and demanding.

Diffusion of 5G uptake within different user groups vs. 5G market penetration (global)
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TREND 2

Keeping both 5G early adopter and 

next wave user happy and to motivate 

5G adoption by providing more 

coverage and innovative services.
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Perceived 5G availability is emerging 
as the new satisfaction benchmark

1.5X
as many 5G potential users 
compared to current users see 
network coverage as the most 
important reason for signing up 
for 5G

5G users Planning to upgrade to 5G

The most important consideration for signing up for 5G

Base: Smartphone users aged 15–69 in ITALY
Source: Ericsson ConsumerLab, 5G: The next wave, 2022

26%

17%

12% 11% 11%
9%

7%

2%

27%

16%

19%

6% 7%
8% 8%

2%

The handset Higher speeds
than 4G

More coverage 5G brings new
innovative apps

and devices

More reliable
mobile network

Pay single fee for
mobile and home

broadband

More capacity New charging
model

TREND 2

Keeping both 5G early adopter and 

next wave user happy and to motivate 

5G adoption by providing more 

coverage and innovative services.

The next wave of 5G users are 
more value conscious, less 

forgiving and expect significant 
improvements on 5G 

performance, especially network 
coverage both indoors and 

outdoors at important use place
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Perceived 5G availability is emerging 
as the new satisfaction benchmark
5G population coverage vs. 5G perceived availability

5G population coverage (based on GSMA Q1 2022)

Percentage of 5G users who perceive being connected to 5G more than 50 percent of the time
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Base: Smartphone users aged 15–69 in 5G markets 
Source: Ericsson ConsumerLab, 5G: The next wave, 2022

96% vs. 25%
While Italy has 5G population 
coverage of 96%, only 25% of 
5G users typically perceive 
being connected to 5G more 
than 50% of the time.

75% 
Of those with high 5G perceived 
availability say they are satisfied 
with 5G.

TREND 3

Perceived 5G availability is emerging 

as the new satisfaction benchmark



5G users are more engaged with 
immersive digital services than 4G users

Share of daily users for each services

Base: Smartphone users aged 15–69 in Italy
Source: Ericsson ConsumerLab, 5G: The next wave, 2022 

TREND 4

5G pushes up usage of 

enhanced video, cloud gaming 

and new digital services



Time spent on AR apps by 
5G users has more than 
doubled over the past 2 
years, while watching 360-
degree HD videos has 
grown by 75% over the 
same period.

1.5X
5G users in 2022 
compared to 2020 
engaging with more than 
three digital services every 
week.

5G users have increased service 
usage over the past 2 years
Percentage of 5G users and number of digital services being used (10 services evaluated in total)

With 5G pushing up usage 
of cloud gaming and AR, 

the demand for faster 
uplink throughput will 
be key to the overall 

immersive user experience.

Streaming 
video in HD

Streaming 
music in HD

Play 
multiplayer 

online games

Watching 
multi-view 

streamed video

Downloading 
video content 

in HD/4K

Cloud gaming Watching 360 
degrees videos

Streaming 
eSports

Using AR apps Attend virtual 
events and 

concerts

Base: Smartphone users aged 15–69 & 5G users in Italy
Source: Ericsson ConsumerLab, 5G: The next wave, 2022 

TREND 4

5G pushes up usage of 

enhanced video, cloud gaming 

and new digital services



Implications to mobile service providers

Consumers see resilient connectivity enabled by 5G as 
an important investment with 83% of existing 5G 
users saying that despite rising costs they are not 
willing to go back to 4G.

1

The next wave of 5G users are more value conscious, 
less forgiving and expect significant improvements on 
5G performance, especially network coverage both 
indoors and outdoors at important use place

2

Increase 5G availability and inform consumers of 
real-world availability and performance of 5G will 
benefit from triple levels of customer satisfaction.

3

With 5G pushing up usage of cloud gaming and AR, 
the demand for faster uplink throughput will be key 
to the overall immersive user experience.

4

Mobile service provider needs to reflect consumer 
demands from 5G offering, to move from best effort to 
improved quality of experience and enhanced 
content experiences.

5

Next-gen connectivity will be important to the 
metaverse, there are other aspects of the metaverse 
ecosystem that can be explored or participated in by 
mobile service providers.

6
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